BARREL SPONSORSHIP
£60 PLUS VAT

Your company name to be displayed on a ﬁrkin of your
choice for as long as your beer remains available.
Your company name or company logo to be displayed
both on the festival website and program alongside the
sponsored beer.

BRONZE SPONSORSHIP
£180 PLUS VAT

4 Adult tickets to the exclusive sponsors tasting event
including full weekend access.
Free sponsors tasting event includes free Real Ales,
craft beers, lagers and Pimm’s from 4pm to 6pm Friday
26th July.
Your company name to be displayed on a ﬁrkin of your
choice for as long as your beer remains available.
Your company name to be displayed both on the
festival website and program alongside your sponsored
beer.
Use of exclusive real toilets in the new changing block.

SILVER SPONSORSHIP
£300 PLUS VAT

Bronze sponsorship beneﬁts plus:
4 Additional adult VIP and weekend tickets (8 total).
All 8 guests receive free Real Ales, craft beers, lagers
and Pimm’s from 4pm to 6pm Friday 26th July.
Company logo displayed in the event program.

GOLD SPONSORSHIP
£750 PLUS VAT

Silver sponsorship beneﬁts plus:
4 Additional adult VIP and weekend tickets (12 total).
All 12 guests receive free Real Ales, craft beers, lagers
and Pimms from 4pm to 6pm Friday 26th July.
Your logo on the web site sponsors page with a small
description.
Your logo on the web site home page.
Your logo on a promotional banner (with all other Gold
Sponsors) on the perimeter of the event.
Use of the raised VIP area.

FESTIVAL AREA SPONSORSHIP
CONTACT FESTIVAL DIRECTLY

We also have sponsorship opportunities for various
areas of the event and these areas of sponsorship are
open to individual negotiation. We look forward to
hearing from anyone who would like to discuss
personalised package.
•Event
•Stage 1
•Stage 2
•Stage 3
•Main bar
•PROSECCO & Gin Bar
•Volunteer Polo shirts

If you are interested in becoming an event sponsor
we would love to hear from you. The easiest way to
contact us is via the contact us section of the
website and one of our team will get back to you.

